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Sports aren’t just games. They’re a window into hope,  
conflict, passion, heartbreak and the human spirit.

Sports Illustrated is the authoritative, trusted voice of that  
world, shaping modern culture and uniting athletes, teams  
and fans worldwide. Its journalism goes deeper than the  
scores, moderating the national sports conversation with 
journalistic integrity for nearly 70 years.

SI informs, engages, surprises and entertains, telling the 
essential stories that resonate across all platforms.

DELIVERING CUSTOM PARTNER  
SOLUTIONS ACROSS ALL PLATFORMS

POWERFUL, INDEPENDENT VOICE

BEST AND BROADEST ORIGINAL  
CONTENT AND STORYTELLING

PREMIUM TENTPOLES & FRANCHISES

TENTPOLES AND FRANCHISES

AUDIENCE TARGETING 

VIDEO

SOCIAL & INFLUENCER MARKETING

HIGH IMPACT & CUSTOM UNITS

BRANDED CONTENT

PRINT 

EVENTS

PROGRAMMATIC

PODCASTS

SI TIX

SI SPORTSBOOK

AUTHORITY.  
ACCESS.
INSIGHT.



Source: Comscore MRI Fusion September 2022

SPORTS ILLUSTRATED MEDIA GROUP 

POWERFUL 
DIGITAL 
IMPACT
From strategic acquisitions to powerful 
partnerships, Sports Illustrated has continued to 
expand its digital footprint and its relevance in a 
fast-moving sports landscape. 

With SI’s premium journalism and national voice, 
FanNation’s network of over 100 team-specific sites 
and now The Spun’s fast-moving news coverage 
as its pillars, the SI Media Group reaches 67MM 
monthly uniques and delivers impact and engagement 
for advertising partners across every platform.

67 MILLION  
MONTHLY UNIQUE USERS

#4 IN THE SPORTS CATEGORY

12 MILLION SOCIAL FOLLOWERS

100 MILLION
MONTHLY VIDEO VIEWS  
ACROSS O&O AND SOCIAL

KEY FRANCHISES

• DAILY COVER  
The most important story of the  
day through immersive storytelling

• SI RIGHT NOW 
Breaking news video from across  
the world of sports

• SI FEED 
Sports’ funniest and most viral moments  

• THIS OR THAT 
Rapid-fire question sessions with the 
biggest names in sports

 

• SI WINS 
 SI experts focus in on one specific 
 event, breaking down top 
 storylines, betting trends, and more

 • WHERE ARE THEY NOW 
 Social-first platform catching fans  
 up on stars of the past

 • SPORTSPERSON OF THE YEAR 
 Honoring the athlete who best 
 symbolizes the ideals of sports  
 manship on and off the field



SPORTS ILLUSTRATED MAGAZINE

IN A CLASS BY ITSELF

Sources: MRI-Simmons Summer 2022,  MRI Starch August 2022, SI Brand Satisfaction & Engagement Study (Dec 2021)

1.2 MILLION
Rate Base

MONTHLY
Frequency  
(12x total)

MORE 
THAN 91%
of subscribers trust  
articles from SI

90%
of subscribers read the 
issue within 1 week of 
receiving it 

2 HRS, 40 MINS
Average time spent  
by subscribers with  
each issue

92%
of readers say they  
learn new and interesting 
things reading  
Sports Illustrated

 

77%
of readers are driven to take action as a 
result of seeing ads in Sports Illustrated

There’s only one sports  
magazine…They’re the Bible.  
It’s Sports Illustrated.
- MAGIC JOHNSON 

I didn’t really understand what it 
truly meant to be on the cover of 
Sports Illustrated…The cover  
pushed me onto the national stage.
- LEBRON JAMES ON HIS FIRST SI COVER 

“
”

11.7 MILLION 
TOTAL AUDIENCE

78/22 
MALE/FEMALE

45 
MEDIAN AGE

$86,062 
MEDIAN HHI 

Sports are the stories that move, resonate and connect. As the undisputed leader in sports journalism and storytelling, 
every issue of Sports Illustrated celebrates these moments that show how a great story can change the game.



SPACE  
CLOSE

MATERIALS 
DUE ON-SALE

FEBRUARY

Super Bowl Preview: Looking ahead to Super Bowl LVII 

So You Want To Be A... The insider’s guide to getting a job  
in sports from execs, coaches, or trainers to media, ball attendants, 
video game builders and more 

Black History Month: Celebrating the barrier breakers

Golf Gear Guide: Best equipment to up your game

12/9/22 12/23/22 1/31/23

MARCH

The Edge Issue: Exploring the ways today’s athletes are expanding 
what’s possible—new training frontiers, cutting edge tech, new 
coaching/mentoring techniques and new ways of deepening the 
mind-body connection

March Madness: Previewing the men’s and women’s  
NCAA Tournaments

1/6/23 1/20/23 2/28/23

APRIL
MLB Preview: The stars, teams and trends that will define  
the 2023 season

The Masters 2023: Previewing golf’s crown jewel event
2/3/23 2/17/23 3/28/23

MAY
NFL Draft: SI’s look at the biggest names and smartest picks 
as the NFL readies for more future stars

WNBA Preview: A look at the stars and trends of the 
upcoming WNBA season

3/3/23 3/17/23 4/25/23

JUNE The Influence Issue: Ranking the most powerful people in sports 
from the field to the boardroom to social media 3/31/23 4/14/23 5/23/23

JULY

Women’s World Cup: The definitive guide to the
tournament in Australia/New Zealand and the USWNT’s
quest to defend their title 

NBA Draft: SI’s look at the biggest names and smartest picks  
as the NBA readies for more future stars

4/28/23 5/12/23 6/20/23

AUGUST
SI Eats: Exploring the intersection of sports and food—
performance diets, athlete restaurant moguls, the best road eats, 
game-day menus and more

5/26/23 6/9/23 7/18/23

SEPTEMBER NFL & College Football Preview: SI’s unique look at all you need  
to know for America’s favorite season 6/30/23 7/14/23 8/22/23

OCTOBER

The Money Issue: Following the money to get inside the
intersection of business and sports including SI’s Next Gen 
List, the young entrepreneurs and execs shaping the future

Golf Travel Guide: The best courses, destinations, food
and fun for the golfer who loves to play on the road

7/28/23 8/11/23 9/19/23

NOVEMBER NBA & College Basketball Preview: The stars, teams and trends 
that will define the season, with SI’s signature access 8/25/23 9/8/23 10/17/23

DECEMBER 
How It Works: How do you host an NCAA tourney hub? What do 
all those NFL sideline assistants do? Who plans the MLB schedule? 
SI explores the intricate logistics of sports

9/22/23 10/6/23 11/14/23

WINTER Sportsperson of the Year: The best of the year in sports, 
celebrating athletes for their actions on and off the field 11/3/23 11/17/23 12/12/23

**Edit Themes & Dates are Subject to Change

2023 EDITORIAL CALENDAR

MELISSA MCCARTHY  |  National Advertising Director 
melissa.mccarthy@thearenagroup.net,  917.538.5203

For more information, contact: DON STONE  |  Production Director  
don.stone@si.com,  484.239.5813



FULL PAGE $82,487

2/3 PAGE $68,744

1/2 PAGE $57,737

1/3 PAGE $37,117

COVER 2 $98,984

COVER 3 $90,736

COVER 4 $103,109

RATE BASE 1,200,000

Circulation includes the print and digital editions 
of the Magazine. Qualified full run advertisements 
will run in both editions. See MAGAZINE 
ADVERTISING TERMS AND CONDITIONS for 
additional information including opt out and 
upgrade options

NOTE: The Sports Illustrated Swimsuit issue is not 
eligible under the IBIT policy

Dates & Rates Subject to Change

ADDITIONAL INFORMATION:
Regional, State, and Metro Opportunities. Regional 
advertising may be available in select issues 
Please contact your SPORTS ILLUSTRATED sales 
representative for information

Supplied Inserts. Supplied 4 page signatures, as 
well as specially designed inserts such as die cuts, 
etc., are acceptable. Rates, specifications, and 
availabilities on request

Premium Charges. Special advertising production 
premiums are non commissionable and do not 
earn any discounts. Rebates received on space 
charges may not be applied to premium charges

SI MAGAZINE  
RATE CARD

GROSS RATES

EDITION: SPORTS ILLUSTRATED



MAGAZINE  
SPECS
To upload ads, please  
visit the SI Ad Portal:  
www.adshuttle.com/si-sik 

SPACE BLEED NON-BLEED TRIM LIVE

SPREAD 16 1/4" x 10 3/4" 15" x 10" 16" x 10 1/2" 15 1/2" x 10"

FULL PAGE 8 1/4" x 10 3/4" 7" x 10" 8" x 10 1/2" 7 1/2" x 10"

1/2 VERTICAL 4 1/8" x 10 3/4" 3 3/8" x 10" 3 7/8" x 10 1/2" 3 3/8" x 10"

1/3 VERTICAL 3" x 10 3/4" 2 1/4" x 10" 2 7/8" x 10 1/2" 2 3/8" x 10"

2/3 VERTICAL 5 1/4" x 10 3/4" 4 5/8" x 10" 5 1/8" x 10 1/2" 4 5/8" x 10"

1/2 HORIZONTAL 8 1/4" x 5 1/2" 7" x 5" 8" x 5 1/4" 7 1/2" x 4 3/4"

1/3 HORIZONTAL 8 1/4" x 3 7/8" 7 1/4" x 3 1/8" 8" x 3 5/8" 7 1/2" x 3"

1/2 SPREAD HORIZONTAL 16 1/4" x 5 1/2" 15" x 5" 16" x 5 1/4" 15 1/2" x 4 3/4"

1/3 SPREAD HORIZONTAL 16 1/4" x 3 7/8" 15" x 3 1/8" 16" x 3 5/8" 15 1/2" x 3"

1/3 SQUARE 5 1/4" x 5 1/2" 4 5/8" x 4 7/8" 5" x 5 1/4" 4 1/2" x 4 3/4"





22 BILLION PR IMPRESSIONS 

At Sports Illustrated Swimsuit, we envision a future 
where all women have a platform to be seen and heard.  
To define and share their point of view and their power. 
To lift each other up and to redefine what beauty 
means to THEM. 

Our duty as a forward thinking, inclusive brand is to 
create a space for concepts and ideas that are pushing 
us forward in times of unprecedented change. 

By providing the women a platform and "showing more 
of her," we’re able to show more of us and more of who 
we’re continuing to become. We are proud beyond 
measure of our evolution and the influence it’s had on 
our industry.

Together, we can show the world what it means to make 
change for women.

Sports Illustrated Swimsuit delivers year-round content  
across all categories: heath & wellness, beauty & style,  
finance & business, activism, travel, and more.

Swimsuit will develop custom partnership programs  
with brands including:

DIGITAL/VIDEO SPONSORSHIPS

CUSTOM SOCIAL CAMPAIGNS

MODEL INFLUENCER PARTNERSHIPS

EVENT ACTIVATIONS

PHOTO SHOOT INTEGRATIONS

AND THE ICONIC ANNUAL SWIMSUIT ISSUE

ON SALE: 
MAY 2023 

ESTIMATED DRAW: 
350,000





BUILT FOR  
KIDS WHO  
LIVE FOR 
SPORTS 
& LOVE 
TO PLAY

ISSUE DATE 
Theme

SPACE 
CLOSE

MATERIALS 
CLOSE

ON-SALE 
DATE

JANUARY/FEBRUARY
Hometown Heroes,
Black History Month

12/1/22 12/8/22 1/10/23

MARCH/APRIL
Baseball Preview

2/9/23 2/16/23 3/21/23

MAY/JUNE
Hall of Cool, Summer Fun

4/6/23 4/13/23 5/16/23

JULY/AUGUST
Women's World Cup

6/1/23 6/8/23 7/11/23

SEPTEMBER/OCTOBER
Football Preview

8/3/23 8/10/23 9/12/23

NOVEMBER/DECEMBER
Sportskid of The Year

10/12/23 10/19/23 11/21/23

Powered by 30+ years 
of empowering young 
fans and athletes, 
Sports Illustrated Kids 
delivers fun, relevant, 
and inspiring content 
in an exciting and safe 
environment for kids 
who live for sports and 
love to play. 

1 HR, 26 MIN AVERAGE TIME KIDS SPENT 
WITH THE ISSUE  

99% SAY SI KIDS HAS INTERESTING ARTICLES

REACH AN ENGAGED AUDIENCE OF PARENTS 
The parents of the SI Kids audience are not only exposed to  
but inspired by the brands featured in SI Kids Magazine.

OVER HALF READ SI KIDS EITHER BY  
THEMSELVES OR WITH THEIR KIDS 

7 IN 10 SAY MY CHILD(REN) SOMETIMES 
SHOW ME THE ADS IN SI KIDS

Connecting with kids through their passion for sports,  
SI Kids provides them with the ultimate destination for  
photos, entertainment and sports information. 

Source: SI Kids Annual Subscriber Study 2019

MELISSA MCCARTHY  |  National Advertising Director 
melissa.mccarthy@thearenagroup.net,  917.538.5203

For rates, specs and terms and conditions, contact: 

RATEBASE: 300,000



2023 ADVERTISING TERMS AND CONDITIONS

SI MAGAZINE
Sports Illustrated Magazine 
2023 Magazine Advertising Terms and Conditions

The following are certain general terms and conditions governing advertising published in the U.S. print and digital editions of SPORTS 
ILLUSTRATED Magazine (the "Magazine") published by The Arena Group (the "Publisher").

1.  Rates are based on average total audited circulation, effective starting in January, 2023. Announcement of any change in rates 
and/or circulation rate base will be made in advance of the Magazine's advertising sales close date of the first issue to which 
such rates and/or circulation rate base will be applicable. The Magazine Rate Card specifies the publication schedule of the 
Magazine, and its on-sale dates.

2.   The Magazine is a member of the Alliance for Audited Media. Total audited circulation is reported on an issue by issue basis 
in Publisher's Statements audited by AAM Total audited circulation for the Magazine is comprised of paid plus verified plus 
analyzed non paid.

3.  An advertiser running a full run qualifying advertisement in the Magazine may automatically run in the print and digital edition 
of the Magazine, unless the advertiser explicitly, in writing, opts out of running in the digital edition either on the insertion 
order or via email by no later than the ad close date. In the event advertiser opts out of running in the digital edition of the 
Magazine for any reason other than legal or regulatory considerations that advertiser reasonably believes would prevent the 
advertisement from running in the digital edition, such advertiser's ad placement will no longer be deemed a "full run" buy, 
and advertiser would therefore not be entitled to the benefits of advertising on a full run basis (by way of example and not 
limitation, the advertisement would not be eligible for IBIT credits and may not be considered for premium placement). If an 
advertiser elects to opt out of the digital edition, such opt out will apply to all devices and platforms. Certain advertisements 
that are not standard run of book advertisements may not qualify to run in the digital edition. These include, but are not lim-
ited to, special units such as pop ups, scent strips, die cuts, special effects and business reply cards. Please consult a magazine 
representative for details. Qualifying advertisements, depending on various factors, including but not limited to the device and/
or platform on which they are viewed, may appear in one of two formats: (i) print replica, where the page on screen looks ex-
actly like the advertisement appearing in the print edition; or (ii) custom design, where the same creative has been reformatted 
and resupplied for optimal reading on a digital device and/or platform. Custom designs may not be available on all platforms 
or devices. Please consult a magazine representative for details. URLs featured in advertisement print creative are not currently 
activated in the digital edition. Please consult a magazine representative for further details on URL activation.

4.  Advertisers may not cancel orders for, or make changes in, advertising after the closing dates of the Magazine.

5.  The Publisher is not responsible for errors or omissions in any advertising materials provided by the advertiser or its agency 
(including errors in key numbers) or for changes made after closing dates.

6.  The Publisher may reject or cancel any advertising for any reason at any time. Advertisements simulating a magazine's editorial 
material in appearance or style or that are not immediately identifiable as advertisements are not acceptable.

7.  All advertisements, including without limitation those for which the Publisher has provided creative services, are accepted and 
published in the Magazine subject to the representation by the agency and advertiser that they are authorized to publish the 
entire contents and subject matter thereof in all applicable editions, formats and derivations of the Magazine and that such 
publication will not violate any law, regulation or advertising code or infringe upon any right of any party. In consideration of 
the publication of advertisements, the advertiser and agency will, jointly and severally, indemnify, defend and hold the Pub-
lisher harmless from and against any and all losses and expenses (without limitation, attorney's fees) collectively, arising out of 
the publication of such advertisements in all applicable editions, formats and derivations of the Magazine, including, without 
limitation, those arising from third party claims or suits for defamation, copyright or trademark infringement, misappropria-
tion, unfair competition, violation of the Lanham Act or any rights of privacy or publicity, or any unfair commercial practice or 
misleading advertising or impermissible comparative advertising or from any and all claims or regulatory breaches now known 
or hereafter devised or created "collectively." In the event the Publisher has agreed to provide contest or sweepstakes man-
agement services, email design or distribution or other promotional services in connection with an advertising commitment by 
advertiser, all such services are performed upon the warranty of the agency and advertiser that they will, jointly and severally, 
indemnify and hold the Publisher harmless from and against any and all Losses arising out of the publication, use or distribu-
tion of any materials, products (without limitation, prizes) or services provided by or on behalf of the agency or advertiser, their 
agents and employees, including, without limitation, those arising from any Claims.

These Advertising Terms and Conditions were issued October 1, 2022



2023 ADVERTISING TERMS AND CONDITIONS

SI MAGAZINE
8.  In consideration of the Publisher's reviewing for acceptance, or acceptance of, any advertising for publication in the Magazine, 

the agency and advertiser agree not to make promotional or merchandising reference to the Magazine in any way without the 
prior written permission of the Publisher in each instance.

9.  No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which conflict with, vary, or add to 
these Terms and Conditions or the provisions of the Magazine's Rate Card will be binding on the Publisher and to the extent 
that the Terms and Conditions contained herein are inconsistent with any such conditions, these Terms and Conditions shall 
govern and supersede any such conditions.

10.  The Publisher has the right to insert the advertising anywhere in the Magazine at its discretion, and any condition on contracts, 
orders or copy instructions involving the placement of advertising within an issue of the Magazine (such as page location, 
competitive separation or placement facing editorial copy) will be treated as a positioning request only and cannot be guar-
anteed. The Publisher will attempt to keep the same running order of advertisements in the digital edition as they appeared in 
the print edition, but the Publisher does not make any adjacency guarantees or other promises regarding competitive sep-
aration of the positioning of any advertisements in the digital edition. The Publisher's inability or failure to comply with any 
condition shall not relieve the agency or advertiser of the obligation to pay for the advertising.

11.  The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all or any part of any issue(s) 
of the Magazine because of strikes, work stoppages, accidents, fires, acts of God or any other circumstances not within the 
control of the Publisher.

12.  Agency commission (or equivalent) up to 15% (where applicable to recognized agents) of gross advertising charges after 
earned advertiser discounts

13.  Invoices are rendered on or about the on-sale date of the Magazine Payments are due within 20 days from the billing date. The 
Publisher reserves the right to charge interest each month on the unpaid balance at the rate of 1.5% or if such rate is not per-
mitted by applicable law, at the highest rate so permitted by applicable law, determined and compounded daily from the due 
date until the date paid. The Publisher further reserves the right to change the payment terms to cash with order at any time. 
The advertiser and agency are jointly and severally liable for payment of all invoices for advertising published in the Magazine.

14.  All pricing information shall be the confidential information of the Publisher and neither advertiser nor agency may disclose 
such information without obtaining the Publisher's prior written consent.

15.  Any and all negotiated advertiser discounts are only applicable to and available during the period in which they are earned. 
Rebates resulting from any and all earned advertiser discount adjustments must be used within six months after the end of the 
period in which they were earned. Unused rebates will expire six months after the end of the period in which they were earned.

16. Neither creative fees nor special advertising print production premiums earn any discounts or agency commissions.

17. The Magazine is subject to The Arena Group's standard 2023 issue by issue tally pricing system.

18. Publisher reserves the right to modify these terms and conditions.

These Advertising Terms and Conditions were issued October 1, 2022



2023 ADVERTISING TERMS AND CONDITIONS

SI MAGAZINE
Sports Illustrated Magazine 
2023 Issue-by-Issue Tally (IBIT) Pricing System

1.  Magazine circulation delivery of the US and North American editions of magazines published by and its affiliates (referred to 
herein as the "is measured on an issue by issue tally (pricing system for full run circulation advertising only. The IBIT pricing 
system is administered by comparing, for each issue of a magazine in which an advertiser books space and remits a cash pay-
ment for such advertisement, the issue's total audited circulation as reported in the magazine's Publisher's Statement issued by 
the Alliance for Audited Media or the Brand Report issued by BPA Worldwide for the first or second half of the 2023  
calendar year and the published total circulation rate base as set forth in the applicable magazine's rate card.

2.  In order to permit advertisers to apply earned IBIT credit in a timely manner, AAM Publisher's Statements and BPA Brand  
Reports are used to calculate IBIT credit. The calculation may only be made following the issuance of the Publisher's  
Statements or Brand Reports for second half of the 2023 calendar year (July-December) and will be based on final billed  
earned advertising rates.

3.  Total audited circulation for magazines audited by AAM is comprised of paid plus verified plus analyzed non paid Total audited 
circulation for magazines audited by BPA is comprised of qualified paid and/or qualified non paid as set forth in such maga-
zines Advertising Terms and Conditions.

4.  IBIT credits will be calculated on an individual insertion basis and will only be credited to an advertiser if the total audited circu-
lation of the issue booked by the advertiser is lower by more than two percent 2 than its published circulation rate base.

5.  If the total audited circulation of the issue booked by an advertiser is lower by more than two percent 2 than its published cir-
culation rate base, the advertiser's IBIT credit will be calculated by multiplying the net cost after agency commissions (exclud-
ing production premiums) ("Net Cost") of the advertiser's insertion in that issue by the difference between two percent and the 
actual percentage by which the total audited circulation is less than its published circulation rate base. By way of example, if 
the "Net Cost" of the advertiser's insertion is 100,000 and the total audited circulation of an issue is three percent lower than its 
published circulation rate base, the IBIT credit would be calculated as follows 100,000 x 321,000.

6.  IBIT credit must be used against future insertions, must be applied at the magazine at which it was earned and must be used 
within 12 months after the issuance of the Publisher's Statements or Brand Reports for the second half (July-December) AAM/
BPA reporting period and calculation of the 2022 IBIT credit. An advertiser may apply IBIT credit to any brand, product or divi-
sion within the same advertiser parent company.

7.  IBIT credit will be issued net of agency commissions and must be applied to invoices net of agency commissions. No agency 
commissions will be paid by the magazine on IBIT credit.

8. IBIT credit may be applied to production charge.

9. The magazine will not refund IBIT credit as cash.

10.  Only full run circulation advertising in regular issues as reported in the Publisher's Statements issued by AAM and the Brand 
Reports issued by BPA are eligible for IBIT credit. The following are not eligible for IBIT credit: special issues published in addi-
tion to the normal frequency of a magazine, whether or not reported in AAM Publisher's Statements and BPA Brand Reports, 
and any issues specifically excluded from being eligible for IBIT per the applicable magazine's rate card. Notwithstanding the 
foregoing, if the advertiser opts out of running its advertisement in the digital edition of the magazine because of legal or 
regulatory considerations such advertisement shall remain eligible for IBIT credit.

11. No barter (whether cash paid or trade), standby or remnant advertising is eligible for IBIT credit.

12. IBIT credit will only be issued against eligible insertions that have been paid in full at the final earned and billed (pre IBIT) rate.

13. Publisher reserves the right to modify these terms.

Issued: October 1, 2022



advertising@thearenagroup.net

FOR ADVERTISING INQUIRIES, PLEASE CONTACT:


