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Print. 
Sports Illustrated remains the undisputed leader in sports 

journalism, delivering long-form storytelling that unites us, 

ignites us, and can even define us.

Digital. 
By combining SI’s traditional journalistic strength with a 

digitally native tone and speed, SI.com is bringing sports 

fans insights and analysis from the most connected 

voices in the sports world.

Video.
SI is dedicated to engaging audiences by producing 

best-in-class video that offers pointed commentary and 

captures the human drama and passion, inspiration and 

heartbreak of sports.

Podcast. 
Sports Illustrated’s suite of premium podcasts speaks to 

an engaged audience of sports fans through unrivalled 

insight, exclusive interviews, and narrative series.

SPORTS  I L LU STRATED  OVERVIEW

Sports aren’t just games. They’re a window into hope, conflict, passion, 

heartbreak and the human spirit. Sports Illustrated is the authoritative 

voice of that world. Sports Illustrated’s journalism goes deeper than the 

scores, moderating the national sports conversation for over 65 years 

via trusted, authentic, agenda-free reporting and storytelling. In our 

magazine, our website and across our social media platforms, SI tells 

the essential stories that illuminate the full scope of the sports world. 

In A Class By Itself. 

All details subject to change

For advertising inquiries, please contact: Advertising@thearenagroup.net



SPORTS  I L LU STRATED  FOOTPRINT

SI SOCIAL CHANNELS SI PODCAST

From strategic acquisitions to powerful partnerships, Sports Illustrated 
has continued to expand its footprint and its relevance in a fast-
moving sports landscape. 

THE SPORTS ILLUSTRATED MEDIA GROUP

A Rapidly Growing Platform

With SI’s premium journalism and national voice, 
FanNation’s network of nearly 100 team-specific sites, 
and The Spun’s fast-moving news coverage, The SI 
Media Group is ranked #4 Sports Category, helping 
fans dive deep into the stories behind the headlines

86
MILLION

MONTHLY 

UNIQUES

19
MILLION
FOLLOWERS

From social-first sponsorships to 
digital program amplification, 
leverage Sports Illustrated’s
social audience

In partnership with iHeart Podcast 
Network in 2022, Sports Illustrated 
will launch new shows and 
maximize downloads on existing 
programming.



SPORTS  I L LU STRATED  A U DIENCE

Sports Illustrated delivers a vast audience creating impact and 

engagement for advertising partners across every platform.

By The Numbers

Source: Print -MRI Fall 2021; Digital Demos - Comscore Multiplatform, February 2022  

• 10.5 Million Readers

• 1.2MM Rate Base

• Male/Female: 77%/23%

• Median Age: 45

• Media HHI: $84,768

• Homeowner: 69%

• College+ Educated: 62%

• BIPOC: 45%

• Children in HH: 40%

• Early Adopters: Index 145

• 86 Million Monthly Uniques

• 236 Million Monthly Views

• Male/Female: 62%/37%

• Median Age: 54

• HHI $100K+: 55%

• Homeowner: 73%

• College+ Educated: 86%

• BIPOC: 32%

• Children in HH: 33%

• Early Adopters: 18.3MM

THE MAGAZINE SI MEDIA GROUP DIGITAL



SI  KEY  FRA N CHISES +  

SPORTS  TEN TPOLES (20 22)

A Great Story Can Change the Game.

SPORTSPERSON 

Honoring the athlete who 
best symbolizes in 
character and 
performance the ideals 
of sportsmanship on and 
off the field

SI SWIMSUIT 

Celebrating beauty and 
empowerment by 
showcasing a diverse 
group of women and 
highlighting their powerful 
stories of success.

WINTER 
OLYMPICS

SI will be covering the 
biggest names of the 
2022 Winter Olympics with 
exclusive interviews 
access + analysis

WORLD CUP ‘22

The Beautiful Game takes 
center stage this 
December as the world 
comes together to 
celebrate the best in 
soccer

DAILY COVER

Featuring the most 
important story of the day 
through probing 
journalism and immersive 
storytelling, always with a 
specially designed digital 
cover

THE BIG INTERVIEW

Sitting down with the 
biggest names in sports, 
as SI writers ask the tough 
questions and tell a 
subject’s story in a way 
only SI can

TITLE IX
50th ANNIVERSARY

Honoring the 50-year 
anniversary of the signing 
of Title IX with engaging 
editorial content from the 
SI Editors and Empower 
Onyx

NFL KICK OFF 

From scouting reports to 
fantasy drafts to 
tailgating, rabid football 
fans prepare for their 
favorite time of year.

Sports are the stories that move, resonate and connect with meaning 

that transcend far beyond the game. Sports Illustrated celebrates 

these moments that bring people together all year long through 

premium franchises unique to the SI brand. 

All details subject to change



ISSUE DATE THEME
AD 

CLOSE

MATERIALS 

DUE
ON-SALE

FEBRUARY

(2/1/22)

Winter Olympics Preview: The stars and storylines

Super Bowl Preview: The Big Game’s return to LA

Black History Month: Celebrating barrier breakers

12. 17. 21 1. 3. 22 1. 25. 22

MARCH

(3/1/22)

March Madness: Previewing NCAA Tournaments

How It Works: Intricate logistics of sports, from 

massive event planning to team structure

1. 3. 22 1. 14. 22 2. 22. 22

APRIL

(4/1/22)

MLB Preview: The stars, teams and trends that will 

define the 2022 season, with SI’s signature access 

and analysis
2. 4. 22 2 .18. 22 3. 29. 22

MAY

(5/1/22)

NFL Draft 2022: SI’s look at the biggest names and 

smartest picks as the NFL readies for more future 

football stars 
3. 4. 22 3. 18. 22 4. 26. 22

JUNE

(6/1/22)

50 Years of Title IX: SI explores the past, present 

and future of women’s sports as this landmark 

equity law turns 50
4. 1. 22 4. 15. 22 5. 24. 22

JULY

(7/1/22)

The Green Issue: Solar-powered stadiums, electric 

team buses, and more – how the sports world 

adapts and protects the environment
4. 29. 22 5. 13. 22 6. 21. 22

AUGUST

(8/1/22)

The Betting Issue: The economics, personalities and 

culture at the intersection of sports and legal sports 

gambling
5. 27. 22 6. 10. 22 7. 19. 22

SEPTEMBER

(9/1/22)

NFL & College Football Preview: SI’s unique look at 

all you need to know for America’s favorite season 

from scouting reports to must-watch match ups
7. 1. 22 7. 15. 22 8. 23. 22

OCTOBER

(10/1/22)

Unsolved Mysteries: Going deep on the most 

burning questions in sports, from myth busting to 

artifact hunting to those must-know nuggets
7. 29. 22 8. 12. 22 9. 20. 22

NOVEMBER

(11/1/22)

NBA & College Basketball Preview: The stars, teams 

and trends that will define the 2022 season, with 

SI’s signature access and analysis
8. 26. 22 9. 9. 22 10. 18. 22

DECEMBER

(12/1/22)

World Cup 2022: The definitive guide to the world’s 

biggest sporting event from the group round to the 

final match
9. 23. 22 10. 7. 22 11. 15. 22

WINTER

(12/15/22)

Sportsperson of the Year: The best of the year in 

sports, celebrating athletes for their actions on and 

off the field
11. 4. 22 11. 18. 22 12. 13. 22

20 22  ED ITOR IAL  CA L ENDAR

**Edit Themes & Dates are Subject to ChangeFor more information, contact: 

Advertising@TheArenaGroup.net

Don Stone // Production Director // don.stone@si.com // 484.239.5813

mailto:Advertising@TheArenaGroup.net
mailto:don.stone@si.com


To upload ads, please visit the SI Ad Portal: www.adshuttle.com/si-sik

SPACE BLEED NON-BLEED TRIM LIVE 

Spread 16 1/4" x 10 3/4" 15" x 10" 16" x 10 1/2" 15 1/2" x 10" 

Full Page 8 1/4" x 10 3/4" 7" x 10" 8" x 10 1/2" 7 1/2" x 10" 

1/2 Vertical 4 1/8" x 10 3/4" 3 3/8" x 10 3 7/8" x 10 1/2" 3 3/8" x 10"

1/3 Vertical 3" x 10 3/4" 2 1/4" x 10" 2 7/8" x 10 1/2" 2 3/8" x 10" 

2/3 Vertical 5 1/4" x 10 3/4" 4 5/8" x 10" 5 1/8" x 10 1/2" 4 5/8" x 10" 

1/2 Horizontal 8 1/4" x 5 1/2" 7" x 5" 8" x 5 1/4" 7 1/2" x 4 3/4" 

1/3 Horizontal 8 1/4" x 3 7/8" 7 1/4" x 3 1/8" 8" x 3 5/8" 7 1/2" x 3"

1/2 Spread Horizontal 16 1/4" x 5 1/2" 15" x 5" 16" x 5 1/4" 15 1/2" x 4 3/4" 

1/3 Spread Horizontal 16 1/4" x 3 7/8" 15" x 3 1/8" 16" x 3 5/8" 15 1/2" x 3"

1/3 Square 5 1/4" x 5 1/2" 4 5/8" x 4 7/8" 5" x 5 1/4" 4 1/2" x 4 3/4" 

SI  MA G AZ INE  SPECS

https://www.adshuttle.com/si-sik


SI  MA G AZ INE  RA TE  CA RD

EDITION

Sports Illustrated

Ratebase 1,200,000

GROSS RATES

Full Page $77,818

2/3 Page $64,853

1/2 Page $54,469

1/3 Page $35,016

Cover 2 $97,273

Cover 3 $89,491

Cover 4 $105,055

Circulation includes the print and digital editions of the Magazine.  Qualified full-run advertisements 

will run in both editions.  See MAGAZINE ADVERTISING TERMS AND CONDITIONS for additional 

information including opt-out and upgrade options

NOTE:  The Sports Illustrated Swimsuit issue is not eligible under the IBIT policy

Dates & Rates Subject to Change

ADDITIONAL INFORMATION:

Regional, State, and Metro Opportunities.  Regional advertising may be available in select issues 

Please contact your SPORTS ILLUSTRATED sales representative for information

Supplied Inserts.  Supplied 4-page signatures, as well as specially designed inserts such as die cuts, 

etc., are acceptable.  Rates, specifications, and availabilities on request

Premium Charges.  Special advertising production premiums are non-commissionable and do not 

earn any discounts.  Rebates received on space charges may not be applied to premium charges



SI  MA G AZ INE
2 022 ADVERTIS ING TERMS AND CONDITIONS

SPORTS ILLUSTRATED MAGAZINE
2022 MAGAZINE ADVERTISING TERMS AND CONDITIONS

The following are certain general terms and conditions governing advertising published in the U.S. print and digital editions
of SPORTS ILLUSTRATED  Magazine (the “Magazine”) published by Maven Coalition, Inc. (the “Publisher”). 

1. Rates are based on average total audited circulation, effective starting in January, 2022. Announcement of any change 
in rates and/or circulation rate base will be made in advance of the Magazine’s advertising sales close date of the first 
issue to which such rates and/or circulation rate base will be applicable. The Magazine Rate Card specifies the 
publication schedule of the Magazine, and its on-sale dates. 

2. The Magazine is a member of the Alliance for Audited Media (“AAM”). Total audited circulation is reported on an issue-
by-issue basis in Publisher’s Statements audited by AAM. Total audited circulation for the Magazine is comprised of paid
plus verified plus analyzed non-paid.

3. An advertiser running a full-run qualifying advertisement in the Magazine may automatically run in the print and digital
edition of the Magazine, unless the advertiser explicitly, in writing, opts-out of running in the digital edition, either on the
insertion order or via email, by no later than the ad close date. In the event advertiser opts-out of running in the digital
edition of the Magazine for any reason other than legal or regulatory considerations that advertiser reasonably believes
would prevent the advertisement from running in the digital edition, such advertiser’s ad placement will no longer be
deemed a “full-run” buy, and advertiser would therefore not be entitled to the benefits of advertising on a full-run basis
(by way of example and not limitation, the advertisement would not be eligible for IBIT credits and may not be
considered for premium placement). If an advertiser elects to opt-out of the digital edition, such opt-out will apply to all
devices and platforms.

Certain advertisements that are not standard run-of-book advertisements may not qualify to run in the digital edition. 
These include, but are not limited to, special units such as pop-ups, scent strips, die-cuts, special effects and business reply
cards.  Please consult a magazine representative for details.

Qualifying advertisements, depending on various factors, including but not limited to the device and/or platform on 
which they are viewed, may appear in one of two formats:  (i) print replica, where the page on screen looks exactly like 
the advertisement appearing in the print edition; or (ii) custom design, where the same creative has been reformatted 
and resupplied for optimal reading on a digital device and/or platform. Custom designs may not be available on all 
platforms or devices.  Please consult a magazine representative for details.

URLs featured in advertisement print creative are not currently activated in the digital edition. Please consult a magazine 
representative for further details on URL activation.

4. Advertisers may not cancel orders for, or make changes in, advertising after the closing dates of the Magazine.

5. The Publisher is not responsible for errors or omissions in any advertising materials provided by the advertiser or its agency
(including errors in key numbers) or for changes made after closing dates.

6. The Publisher may reject or cancel any advertising for any reason at any time. Advertisements simulating a magazine’s
editorial material in appearance or style or that are not immediately identifiable as advertisements are not acceptable.

7. All advertisements, including without limitation those for which the Publisher has provided creative services, are accepted
and published in the Magazine subject to the representation by the agency and advertiser that they are authorized to
publish the entire contents and subject matter thereof in all applicable editions, formats and derivations of the Magazine
and that such publication will not violate any law, regulation or advertising code or infringe upon any right of any party.
In consideration of the publication of advertisements, the advertiser and agency will, jointly and severally, indemnify,
defend and hold the Publisher harmless from and against any and all losses and expenses (including, without limitation,
attorney’s fees) (collectively, “Losses”) arising out of the publication of such advertisements in all applicable editions,
formats and derivations of the Magazine, including, without limitation, those arising from third party claims or suits for
defamation, copyright or trademark infringement, misappropriation, unfair competition, violation of the Lanham Act or
any rights of privacy or publicity, or any unfair commercial practice or misleading advertising or impermissible
comparative advertising or from any and all claims or regulatory breaches now known or hereafter devised or created
(collectively “Claims”). In the event the Publisher has agreed to provide contest or sweepstakes management services,
email design or distribution or other promotional services in connection with an advertising commitment by advertiser, all
such services are performed upon the warranty of the agency and advertiser that they will, jointly and severally,
indemnify and hold the Publisher harmless from and against any and all Losses arising out of the publication, use or
distribution of any materials, products (including, without limitation, prizes) or services provided by or on behalf of the
agency or advertiser, their agents and employees, including, without limitation, those arising from any Claims.



SI  MA G AZ INE
2 022 ADVERTIS ING TERMS AND CONDITIONS

8. In consideration of the Publisher’s reviewing for acceptance, or acceptance of, any advertising for publication in
the Magazine, the agency and advertiser agree not to make promotional or merchandising reference to the
Magazine in any way without the prior written permission of the Publisher in each instance.

9. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which conflict with, vary,
or add to these Terms and Conditions or the provisions of the Magazine’s Rate Card will be binding on the
Publisher and to the extent that the Terms and Conditions contained herein are inconsistent with any such
conditions, these Terms and Conditions shall govern and supersede any such conditions.

10. The Publisher has the right to insert the advertising anywhere in the Magazine at its discretion, and any condition
on contracts, orders or copy instructions involving the placement of advertising within an issue of the Magazine
(such as page location, competitive separation or placement facing editorial copy) will be treated as a
positioning request only and cannot be guaranteed. The Publisher will attempt to keep the same running order
of advertisements in the digital edition as they appeared in the print edition, but the Publisher does not make any
adjacency guarantees or other promises regarding competitive separation of the positioning of any
advertisements in the digital edition. The Publisher's inability or failure to comply with any condition shall not
relieve the agency or advertiser of the obligation to pay for the advertising.

11. The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all or any part of
any issue(s) of the Magazine because of strikes, work stoppages, accidents, fires, acts of God or any other
circumstances not within the control of the Publisher.

12. Agency commission (or equivalent): up to 15% (where applicable to recognized agents) of gross advertising
charges after earned advertiser discounts.

13. Invoices are rendered on or about the on-sale date of the Magazine. Payments are due within 20 days from the
billing date. The Publisher reserves the right to charge interest each month on the unpaid balance at the rate of
1.5%, or if such rate is not permitted by applicable law, at the highest rate so permitted by applicable law,
determined and compounded daily from the due date until the date paid. The Publisher further reserves the
right to change the payment terms to cash with order at any time. The advertiser and agency are jointly and
severally liable for payment of all invoices for advertising published in the Magazine.

14. All pricing information shall be the confidential information of the Publisher and neither advertiser nor agency
may disclose such information without obtaining the Publisher’s prior written consent.

15. Any and all negotiated advertiser discounts are only applicable to and available during the period in which they
are earned. Rebates resulting from any and all earned advertiser discount adjustments must be used within six
months after the end of the period in which they were earned. Unused rebates will expire six months after the end
of the period in which they were earned.

16. Neither creative fees nor special advertising print production premiums earn any discounts or agency
commissions.

17. The Magazine is subject to Maven Coalition, Inc.’s standard 2022 issue-by-issue tally (IBIT) pricing system.

18. Publisher reserves the right to modify these terms and conditions.

These Advertising Terms and Conditions were issued October 1, 2021



SI  MA G AZ INE
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SPORTS ILLUSTRATED MAGAZINE
2022 ISSUE-BY-ISSUE TALLY (IBIT) PRICING SYSTEM

1. Magazine circulation delivery of the U.S. and North American editions of magazines published by and its affiliates
(collectively, referred to herein as the “Publisher”) is measured on an issue-by-issue tally (IBIT) pricing system for full-
run circulation advertising only. The IBIT pricing system is administered by comparing, for each issue of a
magazine in which an advertiser books space and remits a cash payment for such advertisement, the issue’s
total audited circulation as reported in the magazine’s Publisher’s Statement issued by the Alliance for Audited
Media (“AAM”) or the Brand Report issued by BPA Worldwide (“BPA”) for the first or second half of the 2021
calendar year and the published total circulation rate base as set forth in the applicable magazine’s rate card.

2. In order to permit advertisers to apply earned IBIT credit in a timely manner, AAM Publisher’s Statements and BPA
Brand Reports are used to calculate IBIT credit. The calculation may only be made following the issuance of the
Publisher’s Statements or Brand Reports for second half of the 2021 calendar year (July – December) and will be
based on final billed earned advertising rates.

3. Total audited circulation for magazines audited by AAM is comprised of paid plus verified plus analyzed non-
paid. Total audited circulation for magazines audited by BPA is comprised of qualified paid and/or qualified non-
paid as set forth in such magazines Advertising Terms and Conditions.

4. IBIT credits will be calculated on an individual insertion basis and will only be credited to an advertiser if the total
audited circulation of the issue booked by the advertiser is lower by more than two percent (2%) than its
published circulation rate base.

5. If the total audited circulation of the issue booked by an advertiser is lower by more than two percent (2%) than
its published circulation rate base, the advertiser’s IBIT credit will be calculated by multiplying the net cost after
agency commissions (excluding production premiums) (“Net Cost”) of the advertiser’s insertion in that issue by
the difference between two percent and the actual percentage by which the total audited circulation is less
than its published circulation rate base. By way of example, if the “Net Cost” of the advertiser’s insertion is
$100,000 and the total audited circulation of an issue is three percent lower than its published circulation rate
base, the IBIT credit would be calculated as follows: $100,000 x (3% - 2%) = $1,000.

6. IBIT credit must be used against future insertions, must be applied at the magazine at which it was earned and
must be used within 12 months after the issuance of the Publisher’s Statements or Brand Reports for the second
half (July – December) AAM/BPA reporting period and calculation of the 2021 IBIT credit. An advertiser may
apply IBIT credit to any brand, product or division within the same advertiser parent company.

7. IBIT credit will be issued net of agency commissions and must be applied to invoices net of agency commissions.
No agency commissions will be paid by the magazine on IBIT credit.

8. IBIT credit may be applied to production charges.

9. The magazine will not refund IBIT credit as cash.

10. Only full-run circulation advertising in regular issues as reported in the Publisher’s Statements issued by AAM and
the Brand Reports issued by BPA are eligible for IBIT credit. The following are not eligible for IBIT credit: (a) special
issues published in addition to the normal frequency of a magazine, whether or not reported in AAM Publisher’s
Statements and BPA Brand Reports, and (b) any issues specifically excluded from being eligible for IBIT per the
applicable magazine’s rate card. Notwithstanding the foregoing, if the advertiser opts-out of running its
advertisement in the digital edition of the magazine because of legal or regulatory considerations such
advertisement shall remain eligible for IBIT credit.

11. No barter (whether cash paid or trade), standby or remnant advertising is eligible for IBIT credit.

12. IBIT credit will only be issued against eligible insertions that have been paid in full at the final earned and billed
(pre-IBIT) rate.

13. Publisher reserves the right to modify these terms.

Issued:  October 1, 2021


